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ABSTRACT:

This article presents a comparative analysis of some
basic metaphorical models in legal media discourse
based on materials of Russian and English-language
print and electronic media. Legal media discourse, as
any type of institutional discourse unfolding in the
media environments, uses special lexical means. From a
cognitive approach, one of the important lexical means
by which the emotional background of the legal media
communication is intensified is the metaphorical
component of statements. The purpose of this research
is to identify and analyze the main conceptual source
domains used to construct metaphoric expressions in
Russian and English legal media discourse. The results
from our comparative analysis show that, unlike
Russian legal media discourse, English legal media
communication is characterized by the frequency of use
of three conceptual source domains (*war”, “medicine”,
“sport”), instead of two (“war” and “medicine”) mainly
used to construct metaphoric expressions in the Russian
legal media discourse. Another finding of our research is
the lack of a systematic character in using metaphors
associated with other domains of human activity in both
Russian and English legal media discourse.

Keywords legal media discourse, conceptual metaphor,

RESUMEN:

Este articulo presenta un analisis comparativo de
algunos modelos metafdricos basicos en el discurso
juridico de los medios de comunicacién basados en
materiales de impresidn en ruso y en inglés y medios
electronicos. El discurso de los medios juridicos, como
cualquier tipo de discurso institucional que se desarrolla
en los medios de comunicacion, utiliza medios Iéxicos
especiales. De un acercamiento cognoscitivo, uno de los
medios léxicos importantes por los cuales el fondo
emocional de la comunicacion legal de los medios se
intensifica es el componente metafdrico de
declaraciones. El propdsito de esta investigacion es
identificar y analizar los principales dominios
conceptuales de origen utilizados para construir
expresiones metaféricas en el discurso de los medios
juridicos rusos e ingleses. Los resultados de nuestro
analisis comparativo muestran que, a diferencia del
discurso de los medios juridicos rusos, la comunicacién
de los medios juridicos ingleses se caracteriza por la
frecuencia de uso de tres dominios conceptuales de
origen ("guerra", "medicina", "deporte"), en lugar de
dos ("guerra" y " "medicina") utilizado principalmente
para construir expresiones metafdricas en el discurso
juridico ruso de los medios de comunicacion. Otro
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metaphorical model, worn metaphor. hallazgo de nuestra investigacién es la falta de un
caracter sistematico en el uso de metaforas asociadas
con otros dominios de la actividad humana en el
discurso juridico ruso e Inglés de los medios de
comunicacion.
Palabras clave discurso juridico mediatico, metafora
conceptual, modelo metaférico, metafora desgastada.

1. Introduction

In domestic and foreign philology, there is an extensive body of work devoted to the
consideration and study of the institutional discourse utilized in various spheres of human
activity, whether it is politics, economics, sport or medicine - but the specificity of the legal
discourse functioning in the framework of mass media space remain poorly studied. In contrast
to the formal legal discourse, which complies with a strict set of lingua-stylistic and lexical
features, such as a strict regulation, de-personalization, the tendency to a formal and non-
emotional presentation, categorical judgments, semantic certainty, the use of lexically stable
and special thesaurus, legal media discourse is characterized by the existence of emotional and
expressive vocabulary and of a variety of linguistic means used solely to perform two main
functions: informing and affecting the reader emotionally.

In communication studies or media studies, mediatization is a theory that argues that the
media shapes and frames the processes and discourse of political communication as well as the
society in which that communication takes place (Lilleker, 2008). The Danish media scholar Stig
Hjarvard also suggested that mediatization is a social process whereby the society is saturated
and inundated by the media to the extent that the media cannot longer be thought of separated
from other institutions within the society (Hjarvard, 2008). By mediatization, we mean both the
spreading the media influence on the most important areas of social life and the involving
various aspects of social activity in the information sphere, that is, creating zones of
intersection of media and social phenomena. This process is characterized by a duality in that
the media have become integrated into the operations of other social institutions, while they
also have acquired the status of social institutions in their own right. As a consequence, social
interactions — within the respective institutions, between institutions, and in society at large -
take place via the media (Hjarvard, 2008:113). Moreover, Krotz conceives of mediatization as
an ongoing process whereby the media change human relations and behavior and thus change
society and culture (Krotz, 2007:39). Thus, the modern stage in civilization development is
characterized by the fact that institutions and whole societies are shaped by and dependent on
mass media (Mazzoleni & Schulz, 1999).

If, according to the Swedish media researcher Kent Asp, who was the first to speak of the
mediatization of political life, mass media are the main or the only source of political
information through which it may influence or even shape people's conceptions of political
reality (Asp, 1986), the mediatization of legal communication plays an important role in the
interpretation and circulation of legal knowledge, thus increasing the level of legal awareness
and consciousnesses of citizens. The formation of public legal consciousnesses is impossible
without a large variation of interpretations. Unlike the official interpretation given by
professional lawyers, the ordinary interpretation given by journalists, who are not legal
specialists, is also essential. Therefore, the media performing as interpreters help a person to
decipher a complex code of legal discourse and establish communication.

1.1. Literature Review

The legal language “lives” and “develops” not only in the speeches of professional lawyers, but
also in the speeches of representatives of the government authorities and journalists. It should
be noted that interpretation is just one of the social roles of the media. Due to the fact that

legal information is available only to a certain group of people (lawyers and citizens at the time



when the criminal or civil offence was committed) and significant only in cases of any
relationship and effects of legal nature, then, in this case, the mass media, along with other
social institutions are an important means of contributing to the popularization of legal
information for a wide audience. The mass media serves as a global "mixer” that consolidate
existing opinions, facts and fictions, ideology, discursive formulas, mythology, concepts and
evaluations together. «The fragmentation of the external life in the single media space is
transformed into a holistic media world in which different contexts are called upon to enhance
its authenticity and reality" (Klushina, 2013). However, media do not necessarily 'cause' the
transformations but they have become co-constitutive for the articulation of politics, economics,
education, religion (Hepp, Hajarvard, Lundby, 2015), law and etc.

According to E.N. Tonkoy, it is important to understand that «the law alone cannot operate; the
actors are people who perceive legal regulations through their individual legal conciseness»
(Tonkov, 2013). Trying to understand the meaning of a rule, reader always skips written
statement through the prism of their individual experiences, context.

Silanova M. A. (2014) was at the forefront of researching the influence of media on the current
trends in the legal language development. Mediatization of legal discourse is, first of all, both
the process of spreading the media influence on public relations that fall within the scope of law
covering not all of society but only the area of legal regulation and the process of involving
various aspects of legal activity in the information sphere, that is to say, the creation of
intersection zone between media and legal phenomenon and giving the last a publicity.
Moreover, the mediatization of legal discourse implies complex processes that can be divided
into several stages: the interpretation of legislative text, then the dissemination of this
interpretation to a broad audience through the media, the formation of public opinion, which as
a system of social control again returns us back to the stage of social reality regulation.
(Silanova, 2014).

One of the most important theses in discourse theory is that none of the discourse is closed and
complete; it constantly changes in the process of contact with other discourses. The
interdiscursivity arises when different discourses and genres are articulated together in one
communicative event. Creative discourse practices in which different types of discourses are
combined in new and complex ways - is an indicator and driving force in discursive and
sociocultural changes. Combining the elements of various discourses we can change a certain
discourse and, as a consequence, a social and cultural world. On the other hand, discursive
practices in which discourses are "mixed" by conventional ways - are indicators that
simultaneously support the established order of discourse and social order. Thus,
interdiscursivity serves both as a manifestation of the variability of language and a sign of its
stability (Dyakova, 2011: 79-80).

Legal media discourse is understood as the specific sphere of interplay of law and media, as a
result of the media coverage and interpretation of the legal discourse, which focuses on the
integration of the legal knowledge, legal norms and events into our everyday reality.
Consequently, the legal media space comprises discursive texts born at the interplay of the
legal discourse and the discourses of other types (scientific, journalistic, political, domestic,
medical and even artistic) (Silanova, 2014). Thus, it is important to note that legal media
discourse inherent in interdiscursivity arises in the course of crossing different discursive spaces
(in our case there are two discursive spaces - the legal discourse and media discourse) in a
particular communicative plane. Under this category, the discourse is always in conflict with
other discourses that claim to define reality in a different manner and establish other principles
of social practice (Chouliaraki and Fairclough, 1999:7).

Participants in the legal media discourse are the sender and the addressee of the media
information, more specifically, the journalist and the ordinary reader. In legal media discourse,
both the journalist and the recipient do not have any specific legal knowledge. In fact, the
recipient of media information is an ordinary reader who does not have even professional legal
thesaurus, while the journalist is more competent in the specific legal matter. Since the sender,



in the process of creating a media text on legal issues, may need to utilize additional legal
sources to reconstruct, in the mind of the recipient, the right image of legal events on the basis
of the described text. While preparing media texts on legal topics, the author uses stylistic
techniques and linguistic means that provide an ease of perception of the legal information by
ordinary recipients. Accordingly, the author's purpose in creating legal — oriented media texts is
not only to codify the legal norm, but also to inform the public about it, together with the
norm’s explanation and evaluation, and in some cases its coverage from a certain angle in order
to manipulate the reader's consciousness (Dyakova, 2011: 81).

Legal media discourse, as any type of institutional discourse unfolding in the media
environments, uses special lexical means. One of the important lexical means by which the
emotional background of the legal media communication is intensified, is the metaphorical
component of statements. The metaphor is one of the main ways of image modeling and
reflection of reality. It is important to note that the metaphor performs an essential cognitive-
pragmatic function. It is a powerful instrument that affects the recipient’s consciousness and
transforms his world view.

The actualization of metaphor in legal media discourse

A metaphor can be understood as "a communicative (discourse) operator” in any form of
language communication (DréBiger and Hans-Harry 2007: 124). Despite the fact that some
researchers continue to think that the term "metaphor" can be applied only to the language
(Jackendoff & Aaron, 1991), most of the researchers focus on the cognitive aspect of this
phenomenon.

It should be noted that, in the legal media discourse, the metaphor performs the following
functions:

- a cognitive function, whereby the metaphor is a peculiar way to a deeper understanding of
legal terms;

- an explanatory function - the metaphor helps to interpret the laws;

- an emotional-evaluative function — which is implemented by the use of expressive lexical
means with affective potential.

In turn, the availability of metaphorical expressions in a language is a consequence of the
existence of metaphorical models in the human mental sphere. In the work ""The subversion of
the subject and the dialectic of desire in the Freudian unconscious", ]. Lacan notes that human
mental sphere is made up of the imaginary, symbolic and real orders (Lacan, 1966). Therefore,
in the metaphor located on the symbolic level of the psyche, it is necessary to calculate those
intentions, in which the individual modulates his discourse.

Metaphorical models should be analyzed in the discourse in close connection with the context in
which they originate and operate, taking into account the author's intentions and pragmatic
characteristics. The system of metaphorical models is an important part of the national
language, but also exemplifies the writer’s world picture and national mentality. It is closely
connected with the history of the people concerned and contemporary socio-political (Chudinov,
2003, p.69) and legal situation.

Researchers of metaphorical models usually consider the following characteristics:

- the frequency of models (the number of conceptual metaphors of a certain conceptual
domain);

- the productivity (the possibility of secondary nominations corresponding to the metaphoric
model);

- the dominance (the significant increase in productivity and frequency of metaphoric model in
a certain historical period).

In our analysis, in order to understand the metaphorical character of legal media text, we rely
on the cognitive metaphor theory, the followers of which are G. Lakoff and M. Johnson. The



conceptual metaphor theory was first sequentially presented in the famous G. Lakoff and M.
Johnson’s (1980) publication “*Metaphors we live by”. The main provision of this theory states
that: “Our ordinary conceptual system, in terms of which we both think and act, is
fundamentally metaphorical in nature”. According to the G. Lakoff and M. Johnson’s point of
view, this is partly attributable to the fact that the man expresses his thoughts not only with
the help of metaphors, but he thinks metaphorically, creates with the help of metaphors the
world in which he lives. The human conceptual system is metaphorically structured and defined.
From the outlook of cognitive linguistics, on the basis of conceptual metaphor theory, we can
analyze the use of metaphors in the legal media texts from the example of Russian and English
languages.

From a cognitive viewpoint, a metaphor is defined as (Barcelona 2000: 3) “a cognitive
mechanism whereby one experiential domain is partially ‘mapped’, i.e. projected, onto a
different experiential domain, so that the second domain is partially understood in terms of the
first one”. In other words, conceptual metaphors provide us with unfamiliar ways of
conceptualizing familiar things, and familiar ways of conceptualizing unfamiliar things. A
cognitive metaphor is not a matter of language but of thought: a metaphor is ‘a cross-domain
mapping in the conceptual system’, thus establishing links of the different orders between its
elements, and promote the integration of new knowledge and putting them into a context of
already known (Lakoff 1993: 203). Moreover, the "conceptual metaphors are an integral part of
the cultural paradigm of native speakers. While being already part of our conceptual system,
they are so customary that they are often not recognized as a metaphor" (Lakoff 1993: 210).

D. Ritchie (2003), in the framework of his connectivity theory of metaphor interpretation, also
emphasizes the need to analyze metaphors in cognitive and communicative context that implies
a detailed representation of the communicative situation and previous experience of its
participants.

More generally, the main thesis of the cognitive metaphor theory can be summarized as
follows: the metaphorical model is, in the minds of native speakers, the creation and
development of bonds between conceptual domains, which can be represented by a specific
formula: «X is like Y statement». For example, legislators — are the soldiers, the statement of
the law - is the attack, the interaction between the laws of different actors - is the military
operation. Based on this formula, a frame system (with its own slots and concepts) of one
mental domain (a source domain) serves as the basis for modeling the mental system of
another domain (a target domain). This modeling in the target domain usually preserves not
only the structure of the original domain, but also the emotive potential typical for the concepts
of the source domain, which creates opportunities to affect the emotional and volitional sphere
of recipient in the communication activities (Chudinov 2003: 70).

2. Results

Due to the fact that the mass media, along with other social institutions, is turning out to be
the main source of the existence of legally significant information, for our analysis we have
used 150 Russian-Kazakh editorials with access to their official websites and 120 English-
language electronic periodicals and so-called "new media" presented on social networks.

In this analysis, while considering the Russian legal media discourse, our attention was drawn
to the metaphorical models build on more specific source domains such as the domains of
"war", "medicine”, "movement”, "sport” and "natural phenomenon”. 1t is important to note
that, from these four source domains above, only two of them - "war"” and "medicine"” are the
most frequent domains in Russian legal media discourse, that, at once, underlines the role that
these spheres of human activity play in modern society. However, it is particularly worth noting
that the metaphorical statements on legal issues in the media space, due to their frequency of
use, have become familiar expressions and partly lost their metaphorical significance.
Therefore, while analyzing the metaphorical models in Russian and English legal media

discourse, it is important to separate them into the metaphors firmly entrenched in the



language system (worn or lexical metaphors) and metaphors with secondary nominations. Let
us consider two examples from Russian legal media discourse that use the source domain

n ",

war.

Example 1.
Worn metaphor - "The end of the Russian-American legal war can hardly be predicted.
But it is interesting that both Russian citizens and citizens of America may display
hostility towards their parliamentarians”.

Example 2.

Metaphor with the secondary nomination - "Every judicial institution - is a war, and in
large part is more difficult than the scramble of the two armies, for it, it is not
unilateral, but multi-dimensional ... One of the parties - either the defense or the
prosecution - must inevitably lose, this is the nature of the court. But the judge, despite
his decision, is always a winner - and this is also the nature of the court”.

As the first example demonstrates, linguo-cultural society ceases to feel the difference in the
meanings "legislative war" and "hostile relationship"” often identifying these expressions with
the legislative quarrel or unfriendly relations of Russian and American parliamentarians towards
their politicians. The worn metaphor, in this example, is entrenched in the language system so
firmly that it has not only lost the motivated semantic core of the system, but, on the other
hand, is perceived as an argument proving the completeness and accuracy of the basic
structural metaphor.

The second example, in our opinion, illustrates several metaphorical projections: The judicial
authority (target) - is the armed struggle (source); the dispute - is the battle; the disputing
parties - are the army; the number of parties to the proceedings — are an unlimited number of
troops; the judge, who takes the final judicial decision - is the winner. Each of these projections
(either alone or in various combinations) implements, in the context, various consequences
metaphorical thinking.

It should be noted that, in Russian legal media communication, there are also a large number
of metaphoric expressions that use the source domain of "war”, but lost their secondary
nomination, and contain a limited number of metaphors with a secondary meaning (Figure 1a).

Another important conceptual metaphorical block used in the Russian legal media discourse is
the medical metaphor. It is important to note that the assimilation of legal affairs towards
processes occurring in the human body enhances the emotive component of statements, thus
urging the audience to support the speaker’s view point. In the Russian legal media discourse
there are metaphoric phrases consisting of elements (words) belonging to the medical
discourse, which, due to their frequency of use, have also become entrenched in the language
system and lost their direct meaning. This block can be illustrated by the following example:

e "It is clear that the employment protection legislation - is the most painful aspect of the labor
legislation. It largely depends on whether the employer will work "in white" or go into the shade,
which will have consequences on the increase the staff, modernization of production and much
more".

In addition to the above-mentioned example, attention can be also paid to the use of worn

medical metaphors in the Russian media discourse. However, in contrast to the military

metaphors in Russian legal media discourse there is a sufficient number of metaphorical
expressions with the source domain of "medicine”, which doesn’t lose their metaphorical
significance (Figure 1b).

Figure 1
Metaphorization of Russian legal media discourse
with the source domain of "war" and "medicine"

RUSSIAN LEGAL MEDIA DISCOURSE



Worn metaphors Source domain Metaphors with secondary nomination

a)
e create an legislative anger among
people

e fireplace of social unrest

e arsenal of legislative technique

legislative battle
e discharged labor law WAR * €9

) e came under artillery fire by deputies
e arguments miss the target

e statute of this caliber

e war of laws
e |legislative resource

¢ in the confrontation with the law

e tactical error of law
e lawmakers involved in the powerful

Sphere of activity

b) e develop citizens’ immunity in relation
e Infection zone of radical ideas to legal action

e transparent judicial system leads to a e legislative syndrome

healthy economy * legislative injection

* hereditary social ills MEDICINE e schizophrenic decision

e recurrence of defaults e paralysis in the legislature

* unhealthy society e legal unconsciousness with the sign of
e anatomy of legislative criticism the coma

* painful legislative period e stillborn law

e sore point of legal system * legislative pulse

It can be easily seen that that the conceptual metaphors with such source domains as "war"
and "medicine" are widely used in the Russian legal media discourse. However, it should be
noted that most of these metaphorical models are worn or stable components, which are not
only regularly represented in a given textual system, but they are also repeated several times
in the form of ready information product created with the help of media technologies and aimed
at a mass audience (Dobrosklonskaya, 2014, p.124).

With regard to other conceptual metaphor blocks built on the basis of such source domains as
"movement", "sport", "natural phenomena", "family", their use is less frequent, but the
metaphor data comprises the highly visible and emotive component. For example, in most
contexts, the conceptual source domain of "movement" highlights the idea of communicative
action. Among the metaphors based on this metaphorical block, only stable forms of
metaphoric expressions can be identified (Figure 2a).

Sport metaphorical block mainly includes cliché expressions characterized by a statistically
determined repetition in the media environment. Sport metaphors focus on the tactics and
strategy of legislative competitions giving members of parliament "vital information" about the
nature of the legislative program and the intentions of the politicians. Metaphors associated
with “natural phenomena” can be attributed to both worn metaphor and metaphor with the
secondary nomination. The stable metaphorical expressions are built on the basis of the



conceptual source domain of "family"” (Figure 2b,2c,2d).

Figure 2
Metaphorization of Russian legal media discourse with the source

” \\

domain of "movement", “sport”, “nature” and “family”

RUSSIAN LEGAL MEDIA DISCOURSE

Metaphors with secondary

Worn metaphors Source domain o
nomination

a)

e law went on this path

e where lawmaking is moving and where it will

take us
MOVEMENT
e bypass legal risk zones

e the only way to overcome the administrative
barriers

e enviable speed of response

b)

e satisfy someone's sport interest SPORT

e to count on compliance with the law

e competitive legislative process

c)

e the law that caused a storm of debate

NATURE e hurricane of laws

e legislative storm

e the degree of social tension

d)

e to care about the customers FAMILY e legislative divorce

e peace and stability in our common home

English legal media discourse is also characterized by the use of metaphor for expressive effect
on audience. It is important to note that the metaphoric expressions are mainly built on the
basic conceptual source domains as «war"”, "sport"”, "medicine", "climate”, and «construction”.

Metaphorical models of war are specific to Englishlegal media communication no less than
metaphorical models in Russian legal media discourse that once again confirms the assumption
of universality of associations that arise in connection with certain spheres of human activity.
There are also similarities regarding the talks about the changing geopolitical situation in the
English-speaking world. Let us consider the example of metaphorical expressions with the
source domain of "war" in English legal media discourse which create new meaning:

"A criminal defense lawyer is definitely seemed to me like a fighter who was going to
get in there and fight for the underdog”.

Besides the example above, it may also be noted the cases of use of established metaphoric
expressions and metaphorical expressions with a secondary meaning based on the source
domain of "war" (Figure 3a)

Medical metaphors are also very common in the English legal media communication. The



emotional component of metaphors built on the basis of source domain "medicine" with a
secondary meaning is clearly visible in this example:

"Now, I'm not a medical doctor, but I do want to go over some of the

symptoms with you -- because I want to make sure nobody else catches it. If you
say you're for equal pay for equal work, but you keep refusing to say whether or not
you'd sign a bill that protects equal pay for equal work -- you might have Romnesia.
Now, this extends to other issues. If you say earlier in the year, I'm going to give a tax
cut to the top 1 percent and then in a debate you say, I don't know anything about
giving tax cuts to rich folks -- you need to get a thermometer, take your
temperature, because you've probably got Romnesia”.

In the English-speaking society there are other medical metaphors, which have lost their
imagery and metaphorical expressions, addition to metaphors characterized by the secondary
nomination (Figure 3b).

Figure 3
Metaphorization of English legal media discourse
with the source domain of "war" and "medicine"

ENGLISH LEGAL MEDIA DISCOURSE

Metaphors with secondary
nomination

Worn metaphors Source domain

a)

e opposing parties who contend

against each other

e trial by combat

e adversarial fighting WAR

e battleground constituencies
e attack or defense in litigation

e legislators sitting on a
e shot down arguments

ticking time bomb

e adversarial conflict between litigant
participants

e legislative weapon

e winning litigation fight on the
battlefield

e legitimate attack

e struggle for legislative control
e undertake frontal assault

e secret weapon in litigation

e lawsuit fight

e legal means of attacking and defending
e right on target

e trials in staging areas

e fair fight

e legal victory

b) MEDICINE

e the most important remedial action
¢ legal disease
e legal ills

e legislative patients

e legislation is as painful as
amputation

e legal transplant

e g healthy law



e clinical judgment e to maintain good diagnostics on
the health of the legislative system

e legal treatment
e health hazards of crime

e insanity defense

e an injection of federalism into * color-blind Constitution

administrative law e decision making pathologies

e a cure for judicial overreaching e a panacea for good judgment
e a healthy decision making process e constitutional injury

e inject new issues into litigation e surgical legislative procedures

e at the heart of the judgment

With regard to sport metaphors, they are also widely represented in the English legal media
discourse. This can be explained by the enormous role that sport plays in the modern English-
speaking society. Thus, the writer of legal media discourse resorts to this lexical means in order
to create a positive image which is so necessary during unstable periods. English legal media
discourse includes basic sport metaphorical models, both stable metaphors and metaphors able
to develop a new image (Figure 4a).

The role of metaphors related to climate, including natural disasters, in the English legal media
discourse should not be overlooked. This fact is based on the desire of speakers to call very
simple, but rather profound effect on the human mind. Certainly, the identification of the legal
information with a particular natural element is the essential emotive component. Metaphorical
blocks with the source domain of "climate" include both the worn metaphors and metaphors
that can be used to create a secondary meaning (Figure 4b).

The conceptual source domain “construction” is also widely used to build metaphorical blocks in
the English legal media communication. Metaphorical blocks with the source domain of
"construction" include metaphors which are characterized by their frequency of repetition and
metaphors with semantic duality (Figure 4c).

Figure 4
Metaphorization of English legal media discourse with the
source domain of "sport", "climate" and “construction”

ENGLISH LEGAL MEDIA DISCOURSE

Metaphors with secondary

Worn metaphors Source domain o
nomination

a)

e violent win / lose

e winning at all costs rather than fair
play and rules

e litigation game

e legal champion e trial as sport

e decisionmakers as a spectators of a
football game

e judicial strike zone

e competition between parties ] ]
SPORT e defendants bid for the prize

e to win tort judgment
to win Jjuag e lawyer dropped the ball

e winners and losers

e courts may be skating on thin ice

e speed their way to federal court



e team with the other branches of
government

e a jump in the number of suits filed

e litigants who throw every possible

argument

b) e legislative tempest

e natural law CLIMATE e legal landscape of wilderness
e law has become clearer e legislative volcano

e a storm of controversy

c)

e hammer out a peace treaty

e legal foundation for parental rights CONSTRUCTION e to construct a constitutional fence
e common ground e architecture of the Constitution

e the accusation collapsed

e the defence is built

3. Conclusions

The analysis shows that the legal media discourse contains a rich variety of source domains,
whose components are differentiated in both the Russian and English linguocultures, due to
extralinguistic factors. Based on the analyzed materials, it has been found that that, unlike the
Russian legal media discourse, the English legal media communication is characterized by the
frequency of use of three conceptual source domains (“war”, "medicine”, “"sport”) instead of two
(“war” and “"medicine”) that are mainly used to construct metaphoric expressions in the Russian
legal media discourse. It can also be noticed the lack of a systematic character in using

metaphors associated with other domains of human activity.

It should be emphasized that among the identified metaphorical blocks, a large number of worn
metaphors are prevailing and are inevitably present in both the Russian and the English legal
media communications. The worn metaphors are well established expressions because of its
frequency of use in the media environment. Therefore, despite the less frequent use of
metaphors based on such conceptual source domains as «movement”, "sport”, "natural
phenomenon” in the Russian legal media discourse, such metaphors create peripheral systems.
At the same time, it should be noted that metaphorical blocks in the two languages are not the
same not only in quantity, but in quality. For example, relatively rare in the Russian legal media
discourse, sport metaphors are quite typical for English legal media communication, which can
be explained by the fact that sport plays a significant role in the modern western society, as
well as the fact that sport is a convenient tool for the creation of a suitable image in the public

eyes.

In this regard, according to our observation of the English legal media discourse, the military
metaphors lose out under the pressure of the sports metaphors. English legal media discourse
is characterized by the dominance of the three above-mentioned metaphorical blocks, which, of
course, does not exclude the metaphors related to other areas of human activity. However,
these metaphors are used occasionally and on their basis it is difficult to single out the separate
metaphorical blocks. In general, the use of any metaphorical blocks has one reason or another,
whether geopolitical instability, climate change, the limited possibilities of medicine or multiple



sport events.
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